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Mary G. Smith 
THE STYLE SHOP 
THE sixteen senior home economic 
girls of the Harrisonburg High 
School decided to use their know- 
ledge of clothing principles by planning a 
dressmaker's shop. 
Part One: What The Students Did 
A. They planned the dressmaker's shop. 
1. The class organized into a shop. 
(a) They studied the separate duties 
of each worker. 
(b) They selected models, fitters, 
managers, seamstresses, sales- 
ladies, cutters, a buyer, and a de- 
signer. 
2. The class studied the shop budget. 
(a) They read about and discussed 
some of the financial problems of 
the shop, such as rent, insurance, 
upkeep, advertising, and sala- 
ries. 
(b) They compared the items in a 
family or individual budget with 
those for the shop budget. 
3. The class decided to serve refresh- 
ments at the opening of the shop, 
(a) They considered the occasion, 
the cost, the number to be served, 
the dishes and silver on hand, 
and the necessary preparations. 
A committee, composed of Ruth Wright, chair- 
man, Martha Seebert, Coralie Greenaway, and 
Florence Forbes, planned this unit in the summer 
of 1926, in Ed. 410. Ruth Wright directed it in 
the spring of 1927. 
(b) They selected girls to act as hos- 
tesses, maids, waitresses, and 
general assistants in serving. 
4. The class arranged for all materials 
necessary for the shop. 
(a) They made score-cards for judg- 
ing and selecting garments. 
(b) They collected all needed equip- 
ment, such as illustrative mate- 
rial, decorations, flowers, dress 
forms, hangers, dishes, silver, 
linen, vases, and accessories. 
5, The class formed itself into commit- 
tees and planned the demonstrations. 
B. They prepared for the opening of the 
shop. 
1. The class issued hand-lettered invita- 
tions to their parents, teachers, and 
friends. 
2. The class made three posters to illus- 
trate selection of garments. 
3. The class used one class period for 
rehearsals of the demonstrations. 
4. The class decorated the room, arrang- 
ed exhibits, and prepared refresh- 
ments. 
C. They operated the shop. 
1. The class gave the following demon- 
strations ; 
(a) They had a cutter demonstrate 
pattern drafting and the uses of 
commercial patterns. The cut- 
ter used Pictorial Review charts 
in explaining how commercial 
patterns can be altered to fit any 
figure. 
(b) They had a fitter demonstrate 
the major principles in fitting. 
(c) They had a display of charts and 
posters. 
2. The girls who had been selected as 
customers came in and criticized the 
different costumes as to design, style, 
appropriateness, workmanship, and 
cost. 
3. The girls selected as models displayed 
the garments. 
4. The class served the refreshments as 
July, 1927] THE VIRGINIA TEACHER 217 
soon as the demonstrations were over. 
Part Two: What the Students Learned 
A. In planning the shop the students learn- 
ed that 
1. A shop should include a manager to 
employ, superintend, and discharge 
workers; a buyer to purchase all nec- 
essary materials for use in the shop; 
a designer to design costumes; a cut- 
ter to cut out garments according to 
designs; a fitter to alter garments in 
construction; a seamstress to make 
and complete costumes after fitting; 
models to display garments; sales- 
women to help customers in selecting 
suitable costumes; and customers to 
purchase costumes. 
2. A commercial budget should include 
items for rent, insurance, upkeep, 
equipment, salaries, advertising, and 
for such other items as turnover. 
3. Accurate selection of garments is aid- 
ed by the use of a score-card such as 
the following: 
Possible Score Totals 
Design 30 
1. Beauty 10 
2. Suitability to person 10 
3. Suitability to material  5 
4. Suitability to occasion  5 
Color and Materials 25 
1. Harmony of combination.. 10 
2. Suitability to person 10 
3. Suitability to type of dress 5 
Fitting 25 
Construction (Workmanship) 20 
4. Costumes should be worn by models 
to whom their type is adapted. 
5. In serving refreshments for this type 
of occasion the most important prin- 
ciples are beauty and simplicity. 
B. In working out the shop the girls learned 
that 
1. The information on any announce- 
ment should answer the following 
questions; Why ? when ? where ? and 
what for? Posters and ads should 
answer these same questions in a 
briefer and more attractive way. 
2. Constructive and destructive criti- 
cisms during class-room rehearsals 
are a great help to the person render- 
ing the demonstration. 
3. The work of preparation and serving 
refreshments must be well organized 
to make for attractive and graceful 
service. 
C. In operating the shop, the girls learned 
that 
1. Demonstration and criticisms by stu- 
dent customers must be constructive 
and well rendered in order to be of 
much value. 
2. Each demonstration and criticism 
should summarize all the principles 
involved. 
Part Three: Skills Selected for Emphasis 
1. Ability to acquire and use material 
other than the textbook type in learn- 
ing about the workers in the shop. 
2. Ability to choose a few typical gar- 
ments from all the garments made by 
the class. 
3. Ability to evaluate items in a budget. 
4. Ability to select models most suited 
for the garments chosen, in relation 
to type, age, color, and posture. 
5. Practice in condensing statements in 
writing announcements and ads and 
making posters for the shop. 
6. Ability to use patterns correctly in 
cutting garments. 
7. Ability to buy clothes with under- 
standing of quality, cost, suitability, 
durability, and becomingness. 
9. Ability to fit oneself into a well- 
organized group with a common pur- 
pose—namely, that of making their 
shop-opening a success. 
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